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To whom it may concern,
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and channel partners required to market our unique set of products to the educational market. Our
emphasis in our marketing strategy is the K-12 instructional technology market.
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set of criteria that identifies K-12 school prospects, channel partners and decision makers within the
educational system. _
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instramental factor in building our relationship with Acer America that resulted in the co-development of
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or “Smart” classroom initiatives found in the K-12 and higher education markets.

1 strongly recommend Ms. Maullaly to any company who is looking for a competitive edge to
wmmmmmemwmmm We are very pleased
with our association with Ms. Mullaly and look forward to our continued relationship. If you have any
qtiestions please feel to call me at 408.369.5150 ext. 126.
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